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At U.S. Bank Global Fund Services, we pride ourselves on helping our clients 
navigate complex products and strategies. You can rely on us to be more than 
merely capable of performing a service, but be fully immersed in it. From mutual 
funds and series trusts to ETFs and alternative products, we continue to invest in 
the solutions that matter most to you.

As your fund administrator, for the past 50 years we have provided 
expertise, powerful decision-making tools and scalable solutions to 
keep you moving forward. We’re continuously expanding our network 
across global financial markets to deliver not only services, but unique 
perspectives to help you navigate shifting landscapes. 

We’re always thinking about the next step,  
so you can go further.

Together, we’re your advantage.
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COMMENTARY: Why diversity matters in finance

The topics of diversity and inclusion in finan-
cial services are finally being widely discussed 
within our industry. Personally, I do not agree 
with preferential treatment in hiring — the best 
candidate should get the job.   

That being said, I agree with the general con-
sensus regarding the need to hire the best and 
brightest from a candidate pool that includes all 
races, genders and sexual preferences. Beyond 
that consensus is a less-discussed topic: Why?

Increasing diversity on your team and in 
your organization can engender a greater feel-
ing of inclusion among clients, and broaden 
the pool of prospects. When my male business 
partner and I meet with clients, for instance, 
we bring extended knowledge and differing 
thought patterns. This allows us to offer a deep-
er understanding of clients’ needs and a clearer 
understanding of what they want from us.  

With our differing personalities and expe-
riences, we can imme-
diately connect with 
most clients. On my 
part, I am excited to 
meet other working 
moms and share sto-
ries. There is an imme-
diate, mutual recogni-
tion and respect for all 
that we juggle on a day-

By Nina O’Neil

DIVERSITY, on page 18

There has been a keen focus on diversity in 
the asset management space over the past sev-
eral years — and for good reason. There is still 
a striking underrepresentation of women in all 
corners of the industry.    

Just 9.9% of firms managing mutual funds 
are women-owned, according to a report by the 

John S. and James 
L. Knight Founda-
tion.  The disparity 
in hedge funds is 
even starker, per 

the study, with just 4.6% of firms led by women 
managing only 1.5% of industry assets.

Meanwhile, Harvard Business Review re-
SEE WINNERS, on page 6

Top Women in Asset Management Awards

By Daniel Kuhn, Jessica 
Mathews, Lavanya Nair, 

Andrew Shilling and 
Rebecca Stropoli

to-day basis. Alternatively, if the topic of sports 
comes up, my partner’s got that covered.

Our differences aren’t all gender related: 
He’s from the North and I am from the South; 
he loves analytics and daily market activity, 
while I prefer to focus on long-term, big-picture 
investing, and I love financial planning.  Keep-

Source: Investment Company Institute

Outflows from long-term mutual funds were 
$713 million for the week ending on April 10 
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Neil Hennessy and 

all of us at Hennessy Funds

congratulate the 

Women in Asset Management 

Award winners, 

and we applaude

their positive impact 

in our industryHennessy Funds offers a broad 

range of traditional equity, specialty 

category and sector, as well as more 

conservative multi-asset funds.  

Our goal is to provide products 

that investors can have confidence 

in, knowing their money is invested 

as promised, with their best interest 

in mind. 

HennessyFunds.com 

800-966-4354

Investors should consider the investment objectives, 
risks, charges and expenses carefully before 
investing. This and other important information 
can be found in the Hennessy Funds’ statutory 
and summary prospectuses. To obtain a free 
prospectus, please call 800-966-4354 or visit 
hennessyfunds.com. Please read the prospectus 
carefully before investing.

Mutual fund investing involves risk. Principal loss is possible. 
Quasar Distributors, LLC, Distributor
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BLACKROCK PARES CEO PAY BY 14% 
BlackRock cut CEO Larry Fink’s compen-

sation to $24 million following three quarters 
of losses and a 24% drop in stock price in 
2018, according to Bloomberg News.

“2018 was a difficult year for the asset man-
agement industry and a marker of things to 
come: greater focus on value, tougher com-
petition, more operating complexity and dis-
ruption of legacy business models,” said Fink 
in a letter to shareholders. “Many asset man-
agers have not adequately prepared for these 
changes.”

Fink reportedly received a $7.8 million 
cash bonus, in addition to his $1.5 million 
salary and $14.8 million in equity awards, 
BlackRock said. This comes after the firm 
announced plans to cut 500 jobs, or 3% of its 
global workforce in 2019. BlackRock shares 
rose 14% this year through April 11.  

WELLS FARGO TO REDESIGN 
ASSET MANAGEMENT BRAND

Wells Fargo Asset Management an-
nounced a brand redesign initiative as part of 
the company’s “This is Wells Fargo” market-
ing campaign. 

“We are proud to launch this new brand-
ing platform, which represents a transfor-
mational step forward in better fulfilling the 
expectations and needs of our clients,” said 
Nico Marais, co-CEO of Wells Fargo As-
set Management. “We want our brand to be 
viewed as a powerful, innovative and unified 
provider of our investment products and 
problem-solving solutions.”

The redesign will include the consolidation 
of three websites — wellscap.com, wellsfargo-
funds.com and wellsfargoassetmanagement.
com — into a single platform, according to 
the firm.  

VOLUNTEERS AWARDED AT NICSA’s 
2019 STRATEGIC LEADERSHIP FORUM

NICSA selected and honored 11 of its as-
sociation members for their contributions 
to the asset management community at the 
2019 Volunteer of the Year Awards.

“NICSA’s Volunteer of the Year Awards 
recognize the outstanding efforts of mem-
bers who are especially dedicated to serving 
the NICSA community,” said NICSA Presi-
dent Jim Fitzpatrick. “These individuals have 
shown exemplary commitment as volunteers, 
and have demonstrated a passion around fur-
thering best practices within the global asset 
management industry.” 

The awards ceremony took place in April 
at NICSA’s 2019 Strategic Leadership Forum 
in Ponte Vedra Beach, Florida.

VANGUARD TO LAUNCH COMMODITIES 
FUND WITH INFLATION PROTECTION

Vanguard filed preliminary registration 
for a new actively managed fund that invests 
in commodity-linked derivative investments 
— such as commodity futures and swaps — 
collateralized by a mix of TIPS for inflation 
protection, the firm said. 

The Vanguard Commodity Strategy Fund, 
which will have an expense ratio of 1.25%, is 

INDUSTRY HIGHLIGHTS

NEWS SCAN

4/10/2019 4/3/2019 3/27/2019 3/20/2019 3/13/2019

Equity 12,160 5,824 -4,816 3,382 17,779
Domestic 11,079 4,448 -4,846 3,837 16,932
World 1,081 1,376 30 -455 847

Hybrid 283 287 50 60 61
Bond 1,772 3,790 1,914 1,913 3,759

Taxable 1,618 3,751 1,590 1,651 3,284
Municipal 154 39 324 262 475

Commodity -286 -983 141 393 207
Total 13,930 8,918 -2,711 5,748 21,807

Estimated ETF net issuance

Source: Investment Company Institute

($ millions)
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NEWS SCAN

implement the products in client accounts, 
according to the firm.

SEISMIC APPOINTS MANAGING DIRECTOR
Seismic, an industry-focused market-

ing firm, announced the hiring of William 
Finnegan — previously employed at AMG 
Funds — as managing director. 

Finnegan will oversee the firm’s global 
efforts within financial services and focus 
on the expansion of Seismic’s foothold in 

the following three 
sectors: asset manage-
ment, wealth manage-
ment and banking. 

“Technology inno-
vation is driving the 
future of customer en-
gagement in financial 
services,” Finnegan 
said. “Throughout my 
time in the industry, 

and as someone that had experience with 
Seismic, it quickly became clear to me that 
Seismic is the leader in the sales enablement 
space.”

Prior to Seismic, Finnegan was chief 
marketing officer for AMG funds, where 
he managed marketing for more than 100 
funds and SMAs managed by more than 35 
independent and autonomous sub-advisors, 
the firm said. 

Finnegan also previously served as se-
nior managing director of global retail mar-
keting at MFS. 

BMO HIRES HEAD OF ALTERNATIVES
BMO Global Asset Management ap-

pointed Stewart Bennett, formerly with 
Ondra Partners, to oversee its newly 
formed Global Alternatives offering as its 
newly created global head of alternatives, 
according to the firm. 

Based in the firm’s London office, Ben-
nett boasts 25 years of professional experi-
ence in the industry. 

Bennett is in charge of developing and 
executing the firm’s alternative invest-
ments’ global growth strategy. Bennett will 
report to Kristi Mitchem, CEO of BMO 
Global Asset Management.   MME 

News Scan by Daniel Kuhn and Lavanya 
Nair

expected to launch in June 2019. It will be 
managed by Vanguard’s quantitative equity 
and fixed-income groups, according to the 
firm. Additionally, at launch, the $1.8 billion 
Vanguard Managed Payout Fund (VPGDX) 
will reallocate its commodities exposure, 
consisting of $135 million, to the new fund.

STATE STREET ANNOUNCES 
NEW ACTIVELY MANAGED ETFs

State Street Global Advisors announced 
the launch of two actively managed, sector 
rotation SPDR ETFs; the SPDR SSGA US 
Sector Rotation ETF (XLSR) and SPDR SSGA 
Fixed Income Sector Rotation ETF (FISR).

XLSR, which seeks to provide capital ap-
preciation by overweighting or underweight-
ing S&P 500 Sector ETFs, has an expense 
ratio of 0.70%. The portfolio is designed to 
maximize returns while managing risk. FISR, 
which seeks to provide total return by allo-
cating across income- and yield-generating 
ETFs throughout the fixed-income spectrum, 
has an expense ratio of 0.50%. The fund uses 
a proprietary, tactical investment strategy, 
that seeks exposure across the range of matu-
rity- and credit-quality spectrums. Both are 
managed by the investment solutions group.

KRANESHARES EXCLUDES CHINA WITH  
NEW EMERGING MARKETS ETF

KraneShares, known for its China-fo-
cused ETFs and investment strategies, an-
nounced the launch of an emerging markets 
ETF that excludes China. 

With an expense ratio of 0.59%, Krane-
Shares MSCI Emerging Markets ex China 
Index ETF (KEMX) will list on the NYSE, 
benchmarked to the MSCI Emerging Mar-
kets ex-China Index, which keeps track of 
both large-cap and mid-cap companies with-
in emerging markets nations. 

“Within emerging markets, KraneShares 
believes China is in a league of its own, an 
asset class unto itself distinguished by its 
market size and unparalleled growth,” said 
KraneShares CEO Jonathan Krane.

PROCURE HOLDINGS INTRODUCES 
FIRST PURE-PLAY SPACE ETF

Procure Holdings has launched the Pro-
cure Space ETF (UFO), the world’s first global 
ETF to provide pure-play access to the space 

industry, according to the firm. 
UFO has an expense ratio of 0.75% and 

keeps track of the S-Network Space Index, the 
latter of which places emphasis on firms that 
maintain high engagement in space-related 
activities.   

“We firmly believe the next era of space 
exploration is upon us, and we believe we 
are uniquely positioned to help investors ac-
cess this space like never before,” said Robert 
Tull, co-founder and president of ProcureAM. 
“We believe we are uniquely positioned to help 
investors access this space like never before.”

BLOCK 30, COINBOOK 
UNVEILS ETX PRODUCTS

Block 30 Financial and Coinbook an-
nounced the official U.S. launch of the Block 3 
+ Block 5 ETX products, the first to provide a 
buy-and-hold basket of digital assets for retail 
customers, according to Block 30.  

“We wanted to create an FDIC-insured, 
U.S. exchange that made digital assets more 
approachable, easy and safe for people to pur-
chase,” said Calvin Weight, founder and CEO 
of Coinbook. “Our investors can get some 
very basic portfolio exposure to the potential 
upside of new global markets, without feeling 
intimidated or overwhelmed.” 

UBS REVAMPS LEADERSHIP
UBS Global Wealth Management is 

moving Jeffrey Hans and Christopher Shea, 
previously responsible for overseeing its 
opportunistic equity income and mid-cap 
model portfolios in the firm’s investment 
platforms and solutions unit, to its chief 
investment office. 

The shift is indicative of the firm’s pre-
vious success across additional areas of 
GWM’s mandate business since the begin-
ning of 2018, according to UBS.  

In addition, UBS is moving CIOs Jeremy 
Zirin, David Lefkowitz and Edmund Tran 
to contribute to the portfolios with Shea and 
Hans, according to the firm. The Equity Ad-
visory Group in IPS, led by Robert Romano, 
will work closely with CIOs on all equity 
model portfolios, the firm said. IPS will 
continue to work with financial advisors to 

William Finnegan

ARRIVALS

004_MME0519   4 4/29/2019   10:41:04 AM



GET IT
RIGHT.
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10 leaders transforming their organizations to 
face the industry’s biggest challenges

Kathryn KaminsKi 
Chief Research 

Strategist, 
AlphaSimplex Group

Dina ting
SVP, Head of Global 

Index Portfolio 
Management, 

Franklin Templeton

Julie genJac 
Managing Director, 

Hartford Funds

Denise KrisKo 
President and 

Co-Founder, Vident 
Investment Advisory

shamaila Khan
Director of Emerging 

Market Debt, 
AllianceBernstein

Kristen capuano
Managing Director, 

VanEck

lucille protas 
President, 

MacKay Shields

leslie Walstrom
Head of North 

America Marketing, 
Columbia Threadneedle 

Investments

Dina santoro
Head of Product and 
Marketing Strategy, 

Voya Investment 
Management

luz paDilla 
Director of 

International 
Fixed Income, 

DoubleLine Capital

WOMEN IN
TOP

asset
management
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10 leaders transforming their organizations to 
face the industry’s biggest challenges

WOMEN IN asset
management

AWARDS
ports that just 2% of mutual funds are run by female man-
agers. In the hedge fund universe, 4% of portfolio manag-
ers are women, while only 1.5% of assets are under their 
control. 

Every year, Money Management Executive recognizes 
women who are making significant contributions in asset 
management. 

Many in this year’s group — including co-founders, 
managing directors, presidents and chief operating offi-
cers — have a lot to say about how women have advanced 
in the industry over the years.

Lucille Protas, managing director, president and COO 
of MacKay Shields, and a 46-year industry veteran, notes, 
“At my level, I am still sometimes the only woman at the 
table, but I’m aware that there have been many advances 
for women, and we now have the opportunity to build on 
our success and promote further change.”

She adds, “We aren’t yet where we need to be, but I’m 
encouraged by the progress that we have made so far.”     

Dina Santoro, senior managing director, head of prod-
uct and marketing strategy for Voya Investment Manage-
ment, says, “I’m fortunate to be part of the generation in 
asset management that has had women — though they 
may still be too few — in key senior leadership roles like 
portfolio manager, chief investment officer and CEO.” 

She adds that she is “optimistic that the focus at firms 
is moving from awareness to tangible actions that result in 

more women being attracted to financial services.”
Denise Krisko, president and co-founder of Vident In-

vestment Advisory, says that, even in graduate school, she 
was a minority. 

“There were very few women in the MBA program, let 
alone asset management,” she recalls. “One of our finance 
professors was a woman and she was really thrilled to see 
me there.”  

There are increasing efforts to confront the gender and 
diversity problem in asset management. A 2018 CFA In-
stitute report tackles some key related industry issues, in-
cluding how to motivate asset managers to improve diver-
sity in their firms, how to recruit diverse talent and how 
to learn from firms who have been successful in diversity 
initiatives. 

Several of the women included on our list this year are 
also mentors to other women who are either in or are con-
sidering careers in asset management. This includes Pro-
tas, who has initiated and led programs such as Girls with 
Goals, Women in Investment Management and Women in 
Research.

To select the winners, we used a nomination process 
that sought industry participation. Editors then reviewed 
candidate qualifications in order to select the final choices.

What follows are profiles of 10 women who have made 
noteworthy contributions to their firms, the broader asset 
management industry and their communities.
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Julie Genjac makes lists for a living — for 
herself, and for financial advisors. Sometimes 
she adds in points she’s already completed, 
just so she can cross them off. 

“I do that. I admit it. There’s something so 
satisfying about that,” she says. 

Genjac is a managing director of strategic 
markets at Hartford Funds, where she is re-
sponsible for guiding advisors through prac-
tice management and educating them on up-
coming opportunities regarding investments, 
retirement planning and charitable giving.

Her advice to her clients: Don’t be afraid to 
push the pause button on day-to-day tasks to 
think about the big picture.

“Before you know it, businesses or process-
es or teams can be created and transformed, 
and it doesn’t feel like this overwhelming, 
life-changing process,” she says.

Genjac has had to remind herself of this 
many times throughout her career. Amid all 
the career paths available at the time, “I think 
[asset management] just found me,” she says.

Last year Genjac switched firms, moving 
from D.A. Davidson, where she was director 
of practice management and professional 
development, to her current role at Hartford 
Funds. 

The decision was difficult, she says, par-
ticularly because she was leaving behind re-
lationships she had built at her former firm.

“I thought to myself: I coach advisors ev-
ery day to challenge themselves to step out 
of their comfort zone in order to grow. And 
when I look at myself in the mirror, I need to 
challenge myself in the same way,” she says.

Genjac graduated from Forest Ridge 
School of the Sacred Heart, an all-girls mid-

dle and high school in Bellevue, Washington, 
where she volunteers today. Genjac says she 
managed a faux portfolio in one of her classes 
back when she was a student, which sparked 
her interest in finance.  

Amid all the list-making, Genjac says she 
reminds herself to step back from the next 
task at hand. “Enjoy every day. Slow down 
a tiny bit,” she says. “Take five minutes and 
soak up what you’re experiencing.”

Julie Genjac
Managing Director of Strategic Markets
HARTFORD FUNDS

Kristen Capuano, VanEck’s managing di-
rector, head of marketing and product strate-
gy, has been a part of growing the firm from 
a few billion to over $45 billion in total assets. 

When she first joined VanEck from ING 
Investment Management in 2007, the firm’s 
marketing unit had seven members. “Now 
we have established a reporting and analyt-
ics group outside of the marketing depart-
ment that handles all of our performance 

reporting,” she says, adding that the team has 
grown to nearly 35 members. 

Capuano now oversees all marketing 
communications, including digital market-
ing, active and ETF product management, 
and institutional marketing. She recently 
took on duties related to digital and IT proj-
ects that the firm prioritized for 2019.

It’s a far stretch from where she imagined 
her life before changing her focus in college 
to business from engineering. “I was poised 
to fail out of my undergraduate engineering 
program.  I was great at calculus and statistics 
and bad at science, especially physics,” she 
recalls. “I was encouraged to go to an open 
house at the school of business, and I met a 
woman who would become a notable mentor.”

After graduating with a degree in mar-
keting from the University of Connecticut, 

she earned an MBA in product development 
from Quinnipiac University.  

At VanEck, Capuano gives an annual 
briefing to new interns. “The interns we have 
today are brilliant,” she says. “I don’t think I 
could do the things they do at their age.”

For women starting a career in finance, 
Capuano says she hopes they find the same 
unbiased mentorship she had. 

“I think you can find an environment 
where you can learn the business [and are] 
encouraged to ask questions and not feel 
self-conscious about that,” she says. “I don’t 
know if it’s about gender as much as it is about 
the opportunity.” 

She adds that two of her five direct reports 
are women. “Their opinion of me is what’s 
relevant, and I try to have a really open and 
forthcoming relationship with them.”

Kristen Capuano
Managing Director, Head of Marketing and Product Strategy
VANECK
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Congratulations to Dina 
Santoro and all the Top 
Women in Asset Management 
Award Winners.

•  Advocating the importance of 
marketing and product management
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We celebrate Dina’s accomplishments 
and thank her for:

©2019 Voya Investments Distributor, LLC, 230 Park Avenue, New York, NY 10169. 0419-AD-AM • IM-823276

009_MME0519   9 4/18/2019   2:25:51 PM



10 Money Management Executive                                                                                              May 2019 May 2019 Money Management Executive        11

Shamaila Khan was always an avid follow-
er of international news, and she traveled the 
world with her parents. This helped drive a 
passion for global finance at a young age. 

Khan, who joined the firm as senior vice 
president in 2011, is now the director of Alli-
anceBernstein’s emerging markets debt strat-
egies, overseeing the management of all the 
platform’s portfolios. 

As a woman of South Asian descent, Khan 
obtained her bachelor’s degree from Azam 
University, Pakistan. She holds an MBA with 
honors from New York University and cites 
her ethnic background as being highly ad-
vantageous in helping her achieve her goals. 

“I spent a significant portion of my life in 
an emerging market country, and have expe-
rienced many of the crises other EM inves-
tors may only read or hear about,” says Khan. 

“The countries I invest in are volatile, and 
being able to remain cool-headed through 
short-term market price fluctuations is ex-
tremely important.” 

While there is a shortage of minority 
women holding top managerial positions in 
the asset management industry, Khan re-
mains optimistic that this will soon change. 
“Companies did not understand the impor-
tance of diversity and, as a result, did not 
promote measures to encourage it,” she says. 
That cycle, she says, can be reversed as firms 
now comprehend the importance of diversity. 

Today Khan advocates for more women to 
join the industry, and is actively involved with 
the Women’s Leadership Council. She pro-
vides mentorship based on her experiences 
and serves as a sounding board. Additionally, 
she organizes events for women to help them 

understand what a career in portfolio man-
agement entails.

Khan says it’s vital to introduce finance to 
women at the collegiate level. 

“Engaging with young women while they 
are still in school, and showing them how 
they can build a successful career in financial 
services, is ultimately what will help shift the 
current narrative and help to narrow the gen-
der gap,” she says. 

Shamaila Khan
Director of Emerging Market Debt
ALLIANCEBERNSTEIN

Kathryn Kaminski, whose mother was a 
financial planner, knew early on that “finance 
was never just for guys.” 

When Kaminski pursued a Ph.D. in op-
erations research at the MIT Sloan School 
of Management, she joined the Laboratory 
for Financial Engineering to study the be-
havior of financial markets.

“I was so interested in the practical aspects 
of investing, I left academia and went into as-

set management,” says Kaminski, who now 
applies her background in academic research 
to solve the looming questions of the private 
sector.

As chief research strategist and portfolio 
manager at AlphaSimplex Group, Kaminski 
is involved in the oversight of $6 billion in 
investment products, the research and con-
struction of portfolios, and the implementa-
tion of risk management strategies. She also 
serves as one of six portfolio managers on the 
$4.5 billion managed futures program, the 
firm’s largest portfolio. 

Kaminski oversees a 15-person team, 
and is involved in the decision-making 
process for all AlphaSimplex investment 
research, which sets out, she says, “to best 
solve problems that are unsolvable.”

She says she enjoys breaking down the 

relatively complex field of quant trading. 
“When passionate about a subject, or 

when asked a hard question,” Kaminski 
says, she will explore the idea in writing. 
She co-authored a book on trend following 
in 2014, and has published over 40 articles 
on quant investing, the first of which coined 
the term “crisis alpha.”

Kaminski mentors young students 
about asset management while adjuncting 
at Sloan. 

“I tell them about the exciting things 
happening in asset management, and how 
to succeed in the business,” she says, noting 
that her advice resonates particularly with 
young women. 

“Having a female asset manager as a pro-
fessor sends the message that there’s not just 
one face for the industry,” she says. 

Kathryn Kaminski
Chief Research Strategist and Portfolio Manager
ALPHASIMPLEX GROUP
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Luz Padilla chosen as a “Top Woman in Asset Management” in 2019
by Money Management Executive. 

Two Decades of Teamwork 
Managing Emerging Markets Fixed Income 

DoubleLine
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213.633.8200
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Info@doubleline.com
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All of the women selected in this years' Money Management Executive's Top Women in Asset Management Awards are bona �de leaders and innovators, actively seeking solutions to the market, regulatory and operational challenges facing �rms. Scope of the candidates 
work and accomplishments; impact on the industry; leadership and established pro�le among peers; their e�orts in the community and advocacy / mentorship activity. Based on those factors publisher weighed each candidate's nomination.
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When Luz Padilla began her career in 
asset management as a summer intern at 
TCW, she never thought that, in less than 
15 years, she would be in charge of devel-
oping an international fixed-income divi-
sion for one of the industry’s famed fund 
managers.    

When Jeffrey Gundlach was fired in 
2009 from TCW, Padilla was one of the 
first people he called to help launch his new 
firm, DoubleLine.  

“It was a bit of a shock because I hadn’t 
known [Gundlach] wanted to launch 
emerging markets debt at his new firm,” 
she recalls. “I never thought he would want 
me to run that product here, and I think 
there was a lot of mutual admiration.”

After making the decision to join the 
firm, Padilla was soon put in charge of 

building the team. 
After that, she was tapped to manage 

one of the firm’s first two funds. 
Padilla now oversees a 16-person team 

with nearly $9 billion in AUM. 
Back when she was in college, Padilla 

says she had a vague idea that she would 
go into finance. 

She found her path to emerging mar-
kets debt when researching asset classes 
with a classmate.  

“It was an asset class that hadn’t been 
around that long … and  I decided that it 
would involve advancement opportunities,” 
she recalls. 

“The mentor I was given in business 
school … provided me with a perspective 
of someone that has been in the industry,” 
she adds. “When I told her my thoughts 

about going into emerging markets debt …
she said to ‘take your opportunities.’”

Since she started out in her first intern-
ship at TCW in 1994, Padilla says a lot has 
changed about the industry.

“In a lot of ways it’s easier, because I 
don’t have to get in the weeds,” she notes. 
“But it’s harder because I have to think 
more about how to grow my team and put 
together all of these new products.”  

Luz Padilla
Director of International Fixed Income
DOUBLELINE

Denise Krisko went out on a limb and sent 
her resume to the founder of Vanguard when 
she was 22 years old.

“I had heard that Jack Bogle read all the 
shareholder letters that came in,” Krisko says. 

“As it turned out, they called me less than a 
week later for an interview. They hired me.”

Krisko has since helped launch Vident In-
vestment Advisory, a sub-advisory business 
specializing in ETFs that manages 40 prod-

ucts and oversees $4.5 billion in AUM. The 
firm registered with the Bank of Ireland last 
year, its first step toward going global.

Krisko, president of VIA, says she started 
the firm because the asset management in-
dustry wasn’t paying enough attention to a 
growing ETF market. She had a desire to ser-
vice both smaller and larger industry players. 

“It really did turn out to be a bigger growth 
opportunity than we thought it would be,” 
Krisko says, noting that she has not actively 
marketed the firm and that new business has 
come from referrals. “Without trying very 
hard, we’ve grown quite a bit.”

This isn’t to say things have been easy — 
growth has taken research and focus, she 
says, especially when the firm registered with 
the Bank of Ireland and expanded its product 
management into London. 

Krisko says that, throughout her career, 
she has always been one of the only women in 
the room. While she may have been the mi-
nority, she hasn’t necessarily felt like an out-
sider. “I have worked with men in my career 
who were really supportive, and that really 
did make a difference,” she says. 

Still, there is a sense of camaraderie she 
has only found in other women. She says this 
is why she has sought mentors in her career, 
including a finance professor while she was 
in the MBA program at Villanova University. 
Krisko has mentored other women as a mem-
ber of Women in ETFs and former leader in 
BNY Mellon’s Women Initiative Network.

“We have been underrepresented for so 
long,” Krisko says. “There’s more women now, 
and women have been hired, but there’s still a 
ways to go.”

Denise Krisko
Co-Founder and President
VIDENT INVESTMENT ADVISORY
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Growing up in New York, Dina Santoro 
was always fascinated by Wall Street. 

“Over time,” she says, “I sought an area of 
the industry where I could feel more connect-
ed to a purpose.” A mentor introduced her to 
asset management and she found her niche.

She was the first person in her family to 
work in financial services. Today she is re-
sponsible for leading and executing the stra-
tegic product and marketing agenda for Voya 
Investment Management, including product 
development and management.  

Over her 20 years in asset management, 
she says, “the markets, our clients’ challenges 
and the industry has changed so much … that 
it has produced new and different problems.” 

She adds, “I’ve had my share of being the 
first person, not just woman, to hold a role 
where I helped define a new area of growth, or 

addressed a series of challenges to be solved. 
The triumphs of which I am most proud have 
always been accomplished as part of a team.”

At Voya, Santoro is a proponent of di-
versity and is actively involved in providing 
opportunities for women and others to grow 
within the firm. 

“Having visible role models is important 
for any individual to see what’s possible for 
their own career,” she says. “While we still 
have a lot of work to do in this regard, I’m 
optimistic that the focus at firms is moving 
from awareness to tangible actions that result 
in more women being attracted to financial 
services.”

Voya’s Atlanta office partners with the 
MOM Project, a digital marketplace dedi-
cated to helping women remain active in the 
workforce.

Looking ahead, Santoro says the “Ama-
zon effect” on the industry is something of 
which she is mindful. Given tech’s key role in 
disrupting client expectations, she explains, 
“delivering a seamless end-to-end client ex-
perience will become table stakes, if it’s not 
already. It is not enough to make information 
available quickly and easily. Making infor-
mation resonate within the context of each 
client’s objectives is absolutely critical.”   

Dina Santoro
Head of Product and Marketing Strategy
VOYA INVESTMENT MANAGEMENT

Lucille Protas began her career with 
Mackay Shields as an investment manage-
ment assistant when she was just 19 years old. 
Forty-six years later, she is president, execu-
tive managing director and COO.

When she was first hired, Protas says, “I 
knew nothing about the securities markets, 
let alone what a research analyst did. I hun-
kered down, worked hard, asked a countless 
number of questions and read everything I 

could get my hands on.”
Over the years, she gained a deep knowl-

edge about the business side of asset man-
agement, with help from mentors including 
a superior at the firm who, she says, “taught 
me invaluable lessons about attention to de-
tail, organizational skills and managing to a 
bottom line.”

Protas graduated from that first role to 
senior analyst, then treasurer, chief adminis-
trative officer and COO, a title she has held 
since 2007.

Not all of her professional relationships 
have been easy. Around 20 years ago, a senior 
executive she was working with on a proj-
ect “believed that women should be at home 
rather than in the business world.” In spite of 
his condescending attitude, Protas says, she 
completed the project on time and to his sat-

isfaction. However, the day the results were 
presented, the executive asked her to “mind 
the shop” instead of joining the meeting.

Protas nearly resigned, but stopped herself.  
“I had succeeded at a very difficult task, and 
I would not let him rob me of that success,” 
she recalls. 

Even at her level, Protas says she is of-
ten the only woman at the table. “But I’m 
aware that there have been many advances 
for women,” she adds, “and we now have the 
opportunity to build on our success and pro-
mote further change.” 

When she’s not at the office, Protas men-
tors other women in programs including 
Girls with Goals, Women in Investment 
Management and Women in Research. She 
is also a board member for the Make-A-Wish 
organization.  

Lucille Protas
President, Executive Managing Director and COO
MACKAY SHIELDS
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Dina Ting
SVP, Head of Global Index 
Portfolio Management

CONGRATULATIONS, DINA
We’re extremely proud of your recognition as one 

of 2019’s Top Women in Asset Management. 
Your career and accomplishments demonstrate 

the tremendous value of women across the industry. 

We know you’ll continue to serve as an inspiration 

to all of us.
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Leslie Walstrom’s first major role as a fi-
nancial marketing professional — organizing 
an event in London for financial planners 
— was marred by the negative comments of 
some of her superiors. 

“I had internal critics saying I was not up 
for it,” says Walstrom, who now serves as 
head of North America marketing for Co-
lumbia Threadneedle Investments, where she 
manages a team of 75.

Since joining Columbia Threadneedle 
in 2015, Walstrom has rebuilt the firm’s in-
house creative agency. She says she is attempt-
ing to elevate the role of marketing beyond its 
traditional position of sales support. 

“Building a brand is about the people be-
hind the brand,” she says. “We have cultivat-
ed the idea that not everyone [on the team] 
has to be from the asset management in-

dustry. Different backgrounds offer different 
points of view.”

Walstrom’s focus for the next few months 
is to “create a more personalized digital expe-
rience… to help [clients] find what’s relevant 
for them when they log in.”  

She says website developers should work 
to better understand their clients, and target 
investment content that would actually be 
useful.    

Walstrom has also sought to increase vis-
ibility and perception of the firm, which re-
branded shortly before she joined.  

She spearheaded a new advertisement 
strategy that has contributed to a surge in 
brand awareness in the U.S., up to 61% in 
2018 from 42% in 2017. 

Part of this strategy has been to negotiate 
an extended sponsorship of the Boston Tri-

athlon, which will run through 2023. 
Prior to joining Columbia Threadnee-

dle, Walstrom was a senior vice president at 
Natixis Global Asset Management, where she 
led the development of marketing strategy 
and managed the firm’s internal agency.

In her spare time, Walstrom serves on the 
board of ImprovBoston, a nonprofit theater 
dedicated to serving the community through 
laughter.  MME  

Leslie Walstrom
Head of North America Marketing
COLUMBIA THREADNEEDLE INVESTMENTS

Dina Ting cites her entry into asset 
management as “fortuitous.” 

She grew up in Indonesia surrounded 
by a family of entrepreneurs, and asset 
management was not something she con-
sidered until a few years after she complet-
ed her education. 

Upon her graduation from Stanford, 
Ting had her heart set on pursuing man-
agement consulting, until a friend urged 

her to attend an information session on 
investment banking. She landed a coveted 
spot at Merrill Lynch, and from there she 
went into asset management.

Ting is now the senior vice president 
and head of global index portfolio man-
agement for Franklin Templeton Invest-
ments. She is responsible for 45 ETFs, and 
manages a range of smart beta and region-
al passive strategies. 

Ting says her mother was her biggest in-
spiration, and describes her as being “very 
independent, capable and a positive role 
model.”   

As she advanced in her career, Ting had 
many mentors who helped her navigate its 
challenges.

“The experience of building Franklin 
Templeton’s ETF platform and launching a 

suite of ETF products was demanding, but 
it was enjoyable, too,” she says.

Ting adds that the aggressive timeline 
required her to move quickly, while lever-
aging the resources of an established firm. 
Every part of Franklin Templeton was in-
volved in building what Ting considers a 
world-class ETF platform that can support 
future growth.

Ting predicts that the asset manage-
ment industry is in the midst of facing its 
biggest challenges yet. 

“Fee pressure combined with changes 
in investors’ behavior, demographics and 
disruptive technologies will create oppor-
tunities for firms with the capability to 
strategically position for the change, yet 
remain nimble to take on emerging chal-
lenges,” she says. 

Dina Ting
SVP, Head of Global Index Portfolio Management
FRANKLIN TEMPLETON
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ing such elements in mind while building a 
team can really deliver value.  

LGBTQ EMPLOYEES, CLIENTS
According to a recent survey by Gallup, 

the number of U.S. adults identifying as les-
bian, gay, bisexual or transgender stood at 
4.5% in 2017 — putting the number of LGBT 
adults at approximately 11 million today. 

Creating a culture of inclusion among 
employees has the potential to widen firms’ 
reach. Just because a client is in the LGBTQ 
community doesn’t mean they only want to 
work with LGBTQ firms. However, respect 
for and consciousness of the problems or 
challenges that they face is appreciated. 

For example, adoption can be a huge hur-
dle for same-sex couples. Also, after the legal-
ization of marriage for same-sex couples, my 
colleagues and I noticed that many couples 
had hard conversations about whether or not 
they wanted to take that legal step. Many did 
not, for various reasons, and in some cases 
that ultimately led to a break up.   

All these issues had important financial 
ramifications. Including members of the 
LGBTQ community in your organization 
can increase awareness and provide insight 
into a large population of people. 

After “why be inclusive?” the next logical 
question is “how?”  

SPEAKING UP
One of the best ways to create a more di-

verse culture within firms and as an industry 
is to be mindful of language. Words matter. 

As a female advisor, I’ve noticed the pro-
noun “he” is almost exclusively used in our 
industry when referring to an advisor. After 
hearing it used repeatedly for 13 years, I was 
recently shocked when I saw a video refer-

encing a financial advisor in general terms 
as “her” throughout. I was surprised at how 
much it affected me, I felt seen for the first 
time in my career.   

There’s also the issue of male colleagues 
who make derogatory comments about their 
female counterparts. In some cases, males 
calling out other men may be more effective 
than women having to respond themselves. 

Regarding minorities, being mindful of 
language is important as well. Inappropriate 
comments should not be tolerated by any of 
us, and we should call out colleagues if they 
are using derogatory language.    

Recently, I appeared as a guest on a video 
made by my friend and fellow financial ad-
visor Justin Castelli, about the challenges of 
inclusion in financial services. I appreciated 
Castelli — a white male —  taking the initia-
tive to spark the conversation.

As conversations like this continue, 
solutions for inclusion from within our 
industry will come from people from all 
backgrounds.  

I hope that, as the number of minori-
ties in our profession increases, so will the 
awareness of how beneficial these individ-
uals are to both our organizations and the 
clients  we serve. There is so much to gain, 
and those who grasp that quickly will benefit 
sooner.  MME  

Nina O’Neal is an investment advisor and 
partner at Archer Investment Management.  
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Top 50 fund groups
March 2019

Assets ($ billions) Asset growth Market share

Rank Group March ‘19 Dec. ‘18 March ‘18 YTD 1 Year March ‘19 March ‘18

1 Vanguard 5,033.4 4,522.8 4,605.4 11.3% 9.3% 21.5% 20.3%
2 Fidelity Investments 2,331.8 2,131.3 2,126.8 9.4% 9.6% 10.0% 9.4%
3 BlackRock 2,066.6 1,883.1 1,908.0 9.7% 8.3% 8.8% 8.4%
4 American Funds 1,762.8 1,590.5 1,697.1 10.8% 3.9% 7.5% 7.5%
5 State Street Global Advisors 720.9 660.7 712.9 9.1% 1.1% 3.1% 3.1%
6 T. Rowe Price 637.8 571.4 620.4 11.6% 2.8% 2.7% 2.7%
7 JPMorgan 619.4 581.6 553.3 6.5% 11.9% 2.7% 2.4%
8 TIAA 473.4 433.2 467.2 9.3% 1.3% 2.0% 2.1%
9 Dimensional Fund Advisors 430.8 385.7 422.5 11.7% 2.0% 1.8% 1.9%
10 Invesco 415.8 379.0 423.6 9.7% -1.8% 1.8% 1.9%
11 Allianz 414.5 396.2 412.5 4.6% 0.5% 1.8% 1.8%
12 Franklin Templeton 396.0 370.3 416.8 6.9% -5.0% 1.7% 1.8%
13 Schwab/Laudus 382.5 346.3 330.1 10.5% 15.9% 1.6% 1.5%
14 Goldman Sachs 305.7 302.9 285.2 0.9% 7.2% 1.3% 1.3%
15 Federated 281.1 267.8 246.4 5.0% 14.1% 1.2% 1.1%
16 Prudential Financial 272.4 252.2 267.2 8.0% 2.0% 1.2% 1.2%
17 John Hancock Investments 255.5 241.1 282.6 6.0% -9.6% 1.1% 1.2%
18 Sun Life Financial 251.9 224.9 246.7 12.0% 2.1% 1.1% 1.1%
19 MassMutual 244.7 226.1 258.0 8.3% -5.1% 1.0% 1.1%
20 Columbia/Ameriprise 243.5 224.9 255.2 8.2% -4.6% 1.0% 1.1%
21 BNY Mellon 235.7 234.0 254.5 0.7% -7.4% 1.0% 1.1%
22 AXA/AB 208.4 188.5 201.2 10.6% 3.6% 0.9% 0.9%
23 Dodge & Cox 202.5 188.4 214.2 7.4% -5.5% 0.9% 0.9%
24 Wells Fargo 193.2 190.9 196.6 1.2% -1.7% 0.8% 0.9%
25 Jackson National 180.3 163.0 175.8 10.6% 2.6% 0.8% 0.8%
26 Northern Funds 178.8 168.9 177.4 5.9% 0.8% 0.8% 0.8%
27 Morgan Stanley 156.3 148.4 152.1 5.3% 2.8% 0.7% 0.7%
28 Legg Mason/Western 150.7 141.2 149.4 6.7% 0.9% 0.6% 0.7%
29 Natixis Distributors 144.4 135.2 171.5 6.8% -15.8% 0.6% 0.8%
30 Lord Abbett 143.8 133.1 128.2 8.0% 12.1% 0.6% 0.6%
31 Principal 139.5 126.5 142.7 10.3% -2.3% 0.6% 0.6%
32 Janus Henderson 139.1 125.4 138.2 10.9% 0.6% 0.6% 0.6%
33 Hartford 116.2 103.6 115.5 12.2% 0.6% 0.5% 0.5%
34 American Century Investments 115.0 106.5 122.9 8.1% -6.4% 0.5% 0.5%
35 SEI 111.2 106.2 112.3 4.7% -1.0% 0.5% 0.5%
36 Edward Jones 99.2 92.7 75.4 7.0% 31.5% 0.4% 0.3%
37 Great-West 98.9 91.5 94.5 8.1% 4.7% 0.4% 0.4%
38 Eaton Vance 95.3 88.5 94.0 7.7% 1.3% 0.4% 0.4%
39 TCW 94.2 91.2 102.3 3.3% -7.9% 0.4% 0.5%
40 Lincoln Financial Group 91.6 85.6 90.4 7.0% 1.3% 0.4% 0.4%
41 Sunamerica/VALIC 82.3 75.8 85.9 8.6% -4.1% 0.4% 0.4%
42 Voya 81.4 75.4 84.7 8.0% -3.9% 0.3% 0.4%
43 DoubleLine 81.4 74.9 78.2 8.7% 4.1% 0.3% 0.3%
44 USAA 80.0 74.7 77.6 7.1% 3.1% 0.3% 0.3%
45 AEGON/Transamerica 77.3 72.8 81.3 6.1% -5.0% 0.3% 0.4%
46 New York Life 77.0 70.9 77.5 8.6% -0.6% 0.3% 0.3%
47 UBS Global Asset Management 73.2 67.7 61.9 8.1% 18.2% 0.3% 0.3%
48 DWS 71.1 66.3 78.3 7.2% -9.1% 0.3% 0.3%
49 First Trust 69.5 59.6 59.1 16.6% 17.7% 0.3% 0.3%
50 First Eagle 69.4 64.8 81.2 7.1% -14.5% 0.3% 0.4%

SCORECARD

Top 50 21,197.5 19,404.3 20,212.4 9.2% 4.9% 90.7% 89.2%

Industry total 23,370.0 21,536.0 22,652.1 8.5% 3.2% 100.0% 100.0%

Source: FUSE Research, using Morningstar data
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encing a financial advisor in general terms 
as “her” throughout. I was surprised at how 
much it affected me, I felt seen for the first 
time in my career.   

There’s also the issue of male colleagues 
who make derogatory comments about their 
female counterparts. In some cases, males 
calling out other men may be more effective 
than women having to respond themselves. 

Regarding minorities, being mindful of 
language is important as well. Inappropriate 
comments should not be tolerated by any of 
us, and we should call out colleagues if they 
are using derogatory language.    

Recently, I appeared as a guest on a video 
made by my friend and fellow financial ad-
visor Justin Castelli, about the challenges of 
inclusion in financial services. I appreciated 
Castelli — a white male —  taking the initia-
tive to spark the conversation.

As conversations like this continue, 
solutions for inclusion from within our 
industry will come from people from all 
backgrounds.  

I hope that, as the number of minori-
ties in our profession increases, so will the 
awareness of how beneficial these individ-
uals are to both our organizations and the 
clients  we serve. There is so much to gain, 
and those who grasp that quickly will benefit 
sooner.  MME  

Nina O’Neal is an investment advisor and 
partner at Archer Investment Management.  

Top 50 fund groups
March 2019

Assets ($ billions) Asset growth Market share

Rank Group March ‘19 Dec. ‘18 March ‘18 YTD 1 Year March ‘19 March ‘18

1 Vanguard 5,033.4 4,522.8 4,605.4 11.3% 9.3% 21.5% 20.3%
2 Fidelity Investments 2,331.8 2,131.3 2,126.8 9.4% 9.6% 10.0% 9.4%
3 BlackRock 2,066.6 1,883.1 1,908.0 9.7% 8.3% 8.8% 8.4%
4 American Funds 1,762.8 1,590.5 1,697.1 10.8% 3.9% 7.5% 7.5%
5 State Street Global Advisors 720.9 660.7 712.9 9.1% 1.1% 3.1% 3.1%
6 T. Rowe Price 637.8 571.4 620.4 11.6% 2.8% 2.7% 2.7%
7 JPMorgan 619.4 581.6 553.3 6.5% 11.9% 2.7% 2.4%
8 TIAA 473.4 433.2 467.2 9.3% 1.3% 2.0% 2.1%
9 Dimensional Fund Advisors 430.8 385.7 422.5 11.7% 2.0% 1.8% 1.9%
10 Invesco 415.8 379.0 423.6 9.7% -1.8% 1.8% 1.9%
11 Allianz 414.5 396.2 412.5 4.6% 0.5% 1.8% 1.8%
12 Franklin Templeton 396.0 370.3 416.8 6.9% -5.0% 1.7% 1.8%
13 Schwab/Laudus 382.5 346.3 330.1 10.5% 15.9% 1.6% 1.5%
14 Goldman Sachs 305.7 302.9 285.2 0.9% 7.2% 1.3% 1.3%
15 Federated 281.1 267.8 246.4 5.0% 14.1% 1.2% 1.1%
16 Prudential Financial 272.4 252.2 267.2 8.0% 2.0% 1.2% 1.2%
17 John Hancock Investments 255.5 241.1 282.6 6.0% -9.6% 1.1% 1.2%
18 Sun Life Financial 251.9 224.9 246.7 12.0% 2.1% 1.1% 1.1%
19 MassMutual 244.7 226.1 258.0 8.3% -5.1% 1.0% 1.1%
20 Columbia/Ameriprise 243.5 224.9 255.2 8.2% -4.6% 1.0% 1.1%
21 BNY Mellon 235.7 234.0 254.5 0.7% -7.4% 1.0% 1.1%
22 AXA/AB 208.4 188.5 201.2 10.6% 3.6% 0.9% 0.9%
23 Dodge & Cox 202.5 188.4 214.2 7.4% -5.5% 0.9% 0.9%
24 Wells Fargo 193.2 190.9 196.6 1.2% -1.7% 0.8% 0.9%
25 Jackson National 180.3 163.0 175.8 10.6% 2.6% 0.8% 0.8%
26 Northern Funds 178.8 168.9 177.4 5.9% 0.8% 0.8% 0.8%
27 Morgan Stanley 156.3 148.4 152.1 5.3% 2.8% 0.7% 0.7%
28 Legg Mason/Western 150.7 141.2 149.4 6.7% 0.9% 0.6% 0.7%
29 Natixis Distributors 144.4 135.2 171.5 6.8% -15.8% 0.6% 0.8%
30 Lord Abbett 143.8 133.1 128.2 8.0% 12.1% 0.6% 0.6%
31 Principal 139.5 126.5 142.7 10.3% -2.3% 0.6% 0.6%
32 Janus Henderson 139.1 125.4 138.2 10.9% 0.6% 0.6% 0.6%
33 Hartford 116.2 103.6 115.5 12.2% 0.6% 0.5% 0.5%
34 American Century Investments 115.0 106.5 122.9 8.1% -6.4% 0.5% 0.5%
35 SEI 111.2 106.2 112.3 4.7% -1.0% 0.5% 0.5%
36 Edward Jones 99.2 92.7 75.4 7.0% 31.5% 0.4% 0.3%
37 Great-West 98.9 91.5 94.5 8.1% 4.7% 0.4% 0.4%
38 Eaton Vance 95.3 88.5 94.0 7.7% 1.3% 0.4% 0.4%
39 TCW 94.2 91.2 102.3 3.3% -7.9% 0.4% 0.5%
40 Lincoln Financial Group 91.6 85.6 90.4 7.0% 1.3% 0.4% 0.4%
41 Sunamerica/VALIC 82.3 75.8 85.9 8.6% -4.1% 0.4% 0.4%
42 Voya 81.4 75.4 84.7 8.0% -3.9% 0.3% 0.4%
43 DoubleLine 81.4 74.9 78.2 8.7% 4.1% 0.3% 0.3%
44 USAA 80.0 74.7 77.6 7.1% 3.1% 0.3% 0.3%
45 AEGON/Transamerica 77.3 72.8 81.3 6.1% -5.0% 0.3% 0.4%
46 New York Life 77.0 70.9 77.5 8.6% -0.6% 0.3% 0.3%
47 UBS Global Asset Management 73.2 67.7 61.9 8.1% 18.2% 0.3% 0.3%
48 DWS 71.1 66.3 78.3 7.2% -9.1% 0.3% 0.3%
49 First Trust 69.5 59.6 59.1 16.6% 17.7% 0.3% 0.3%
50 First Eagle 69.4 64.8 81.2 7.1% -14.5% 0.3% 0.4%

SCORECARD

Top 50 21,197.5 19,404.3 20,212.4 9.2% 4.9% 90.7% 89.2%

Industry total 23,370.0 21,536.0 22,652.1 8.5% 3.2% 100.0% 100.0%

Source: FUSE Research, using Morningstar data
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The

 
Platform

Model Trading, Delivery  
(And So Much More)

Broker Dealers                               
Bank Wealth Managers
TAMPs

Asset Managers
Insurance Companies
RIAs & Independent Advisory Networks

As an asset manager, your models are your most valuable  
asset. Nobody understands that better than Vestmark. 
Outsourcing to vendors with second rate technology or  
inexperienced service teams can destroy your business.  
Vestmark is the only provider who provides best-in-class  
trading technology, award-winning outsourced services  
and one of the industry’s largest model marketplaces. 
Let us handle your entire middle and back office – or  
simply send us your models and we’ll manage your  
SMA, UMA and model business for you. 

Trade Order Generation
Model Trading
Model Delivery
Reconciliation & COACs
Performance Measurement 
Composite Management
Comprehensive Account Administration
Client Billing
Print Fulfillment & Mailings
Vestmark Manager Marketplace

Let us tailor the outsourced services  
solution that’s right for you.
To learn more, call 781-224-3640 or visit go.vestmark.com/ICI
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